
www.iso20400.org 
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https://ourworldindata.org/world-population-growth
http://uk.businessinsider.com/blockbuster-ceo-passed-up-chance-to-buy-netflix-for-50-million-2015-7


 

 

                                                 

“We need more 

than just senior 

management 

‘buy-in’; we need 

them to lead” 

https://www.edie.net/news/7/Sustainable-Living-brands-delivered-70--of-Unilever-s-turnover-last-year/


 

 

 

                                                 

https://www.edie.net/news/7/Unilever-s-Sustainable-Living-brands-outstrip-rest-of-business/
https://www.unilever.com/news/press-releases/2017/unilevers-sustainable-living-brands-continue-to-drive-higher-rates-of-growth.html
https://www.unilever.com/news/press-releases/2017/unilevers-sustainable-living-brands-continue-to-drive-higher-rates-of-growth.html


 

 

 

Firm Value, Share Price & Risk

•Increase market value by up to 6%

•Over a 15 year period, increase shareholder value by $1.28 billion

•Reduce systematic risk by 4%

Sales and Reputation

•Increase revenue by up to 20%

•Charge up to a 20% price premium

•Build a “reputation asset” based on CR worth up to 11% of total firm 
value

Human Resources

•Reduce the company’s staff turnover rate by up to 50%

•Increase employee productivity by up to 13%

•Increase employee engagement by up to 7.5%

http://projectroi.com/
http://www.hbs.edu/faculty/Publication%20Files/SSRN-id1964011_6791edac-7daa-4603-a220-4a0c6c7a3f7a.pdf
http://www.hbs.edu/faculty/Publication%20Files/SSRN-id1964011_6791edac-7daa-4603-a220-4a0c6c7a3f7a.pdf
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http://info.purestrategies.com/hs-fs/hub/152913/file-%20798268077-pdf/Pure_Strategies_(2014)_The_Path_to_%20Product_Sustainability-_A_Pure_Strategies_Report._%20Gloucester,_MA-1.pdf
https://dash.harvard.edu/handle/1/14369106


 

 

UN Guiding Principles on Businesses and Human Rights

The “Protect, Respect and Remedy” Framework rests on three pillars:  

The first pillar is the state duty to protect against human rights abuses committed by third 
parties, including business, through appropriate policies, regulation and adjudication. 
States have the primary role in preventing and addressing corporate-related human 
rights abuses. 

The second pillar notes the corporate responsibility to respect human rights this means 
companies need a human rights due diligence process, whereby they become aware 
of, prevent, and address their adverse human rights impacts

The third pillar requires greater access by victims to effective remedy, both judicial and 
non-judicial Even where institutions operate responsibly, adverse human rights impacts 
may still result from a company’s activities and victims must be able to seek redress. 
Effective grievance mechanisms play an important role in both the state duty to protect 
and the corporate responsibility to respect
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http://www.climateactionprogramme.org/news/ikea-receives-circular-economy-award
https://www.edie.net/news/12/How-circular-economy-is-fuelling-business-growth-for-Ikea/


 

 

                                                 

http://www.businessgreen.com/bg/feature/2462544/how-dell-plans-to-wipe-out-carbon-emissions-far-beyond-its-own-operations
http://www.nielsen.com/us/en/insights/reports/2015/the-sustainability-imperative.html
https://www.greenbiz.com/article/ikea-argues-businesses-go-all-sustainability
http://www.chinalaborwatch.org/
https://enoughproject.org/demandthesupply
https://enoughproject.org/demandthesupply


 

 

 

                                                 

 

https://www.accenture.com/gb-en/insight-un-global-compact-consumer-study-marketing-mattering


 

 

                                                 

http://www.sustainablebrands.com/digital_learning/webinar/stakeholder_trends_insights/how_b_corp_movement_intersects_global_brands
http://www.bain.com/publications/articles/the-big-green-talent-machine.aspx
https://www.theguardian.com/sustainable-business/2014/oct/15/employee-engagement-millennials-social-responsibility-innovation-value-social-responsibility
https://www.theguardian.com/sustainable-business/2014/oct/15/employee-engagement-millennials-social-responsibility-innovation-value-social-responsibility
https://hbr.org/2015/12/engaging-your-employees-is-good-but-dont-stop-there


 

 

                                                 

 

https://www.bbc.co.uk/news/business-35460401
https://www.cips.org/en/supply-management/news/2018/may/social-responsibility-starts-with-the-individual/
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https://www.accenture.com/t20150523T032947__w__/us-en/_acnmedia/Accenture/Conversion-Assets/DotCom/Documents/Global/PDF/Dualpub_7/Accenture-Beyond-Supply-Chains-Report-2015.pdf
https://www.accenture.com/t20150523T032947__w__/us-en/_acnmedia/Accenture/Conversion-Assets/DotCom/Documents/Global/PDF/Dualpub_7/Accenture-Beyond-Supply-Chains-Report-2015.pdf
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https://www.fsb.org.uk/media-centre/small-business-statistics
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mailto:cathy@actionsustainability.com

